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CHAPTER 1~

DeveLopMENT oF THE CANNING INDUSTRY
IN JAPAN

Tue history of the canning industry may be traced as
far back as some 150 years, to 1795, when, after the Revolu-
tion, the French people under the leadership of Napoleon
Bonaparte were busily engaged in warfare on land and sea
against neighbouring states.

It was then that the French Government offered a pre-
mium for an invention enabling the: provision of fresh
foodstuffs to those serving in the Army or on ships.
Stimulated by this offer, a Frenchman, Nicolas Appert,
devoted his labours to the discovery of a means of preserv-
ing foodstuffs and finally came upon the process of
partially cooking and hermetically sealing comestibles in
receptacles—which process prevented their deterioration
—thereby fulfilling the Government’s requirements.

The industry owes its beginning to a war ; its develop-
ment has likewise been encouraged by those wars which
followed. For instance, the development of the canning
industry in the United States received considerable impetus
through the Civil War of 1865, when President Lincoln
despatched the Unionist army into the Southern States.
The Union commissariat was supplied with a considerable
quantity of canned foodstuffs so that Northern soldiers,
upon theit home-coming, brought with them these
conserves to distribute among their people ; this led to
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a wide-spread adoption by the American nation of the new
form of conserving provisions.

The World War of 1914-18 was the greatest contribut-
ing factor in the rise of the canning industry, placing it
in the forefront among those connected with that war.
Belligerent countries spared no effort to obtain as much
of the preserved foodstuffs as possible and from the United
States alone some 4,800,000,000 cans were shipped to
Europe.

The first Japanese to interest himself in the art of can-
ning food was one, Masanori Matsuda. It was in 1869,
the second year of the Meiji Era, that Matsuda, then in
Nagasaki and under the instructions of a Frenchman,
M. Jullie, teacher in the Ko-un Kwan school, preserved
sardines in oil. This was more than 60 years after Appert’s
discovery.

In 1875, the Department of Home Affairs conducted
its first experiments in food preservation at the Shinjuku
Branch of its Industrial Board. By this time, Sakichi
Yanagisawa, who had studied the art in the United States,
had returned to Japan and was invited by the Government
department referred to, to demonstrate his skill in connec-
tion with canning peaches. Meanwhile, Meisei Sekizawa,
who had acquired experience in the salmon canneries along
the Columbia River in the U.S.A., came back from
Vienna and Philadelphia, in which cities he had represented
Japan at.the International Exhibitions of that year. He
was so eager to promote the industry upon his return
that he seized the first opportunity to obtain the hearing
of Toshimichi Okubo, then Minister for Home Affairs;
to whom he reported upon the economical advantages
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CHAPTER VI

Japan's Worip Posimion W™
THE CANNING INDUSTRY

A survey conducted by the Canned Foods Associa-
tion of Japan and based upon the latest data available gives
the total annual world production of canned foods as
391,626,000 cases, of which meat and dairy products ac-
count for 19.6 per cent, marine products 10.3 per cent,
fruits 18.4 per cent and vegetables 51.7 per cent. Japan’s
share, based on the figures for 1937, is 1.6 per cent, 19.2
per cent, 3.9 per cent and 0.6 per cent respectively. The
United States ranks first in the international listing with
71.9 per cent whereas Japan occupies the sixth place with
3.3 per cent (13,158,000 cases).

The total annual world exports of canned provisions are
around 52, 489,000 cases, of which meat and dairy products
represent 35.8 per cent, marine products 23.6 per cent,
fruits 26.8 per cent and vegetables 13.8 per cent, Japan’s
share being 0.6 per cent, 40.4 per cent, 8.9 per cent and 2.7
per cent respectively. In point of marine products ex-
ported, Japan, with 5,103,000 cases, takes a predominant
position, easily leading the U.S.A., its nearest competitor.

Comparative figures for the World, the United States,
and Japan in regard to the production and exports of canned
foods during 1937 are given in the following pages. The
rankings of the U. S. A., and Japan in the world markets
are also indicated.
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(1937) Cases Percentage  Rank
1. World production of
canned foods........ 391,626,000 - -
The United States.... 278,000,000 71.9 First
Fupan., ..... e 13,158,000 33 Sixth

2. World production of
canned marine products 42,292,000 -
The United States...... 20,000,000 41.4 First

Japan.................. 7,735,000 182  Second
3. World annual exports

of canned foods........ 52,489,000 - -

The United States. ..... 10,654,000 20.3 First

Japan.................. 6,715,000 12.7 Second

4. World annual exports
of canned marine

products.............. 12,620,000 - -
Japan............ ..., 5,103,000 - 40.4 First
The United States...... 2,034,000 16.1 Second

5. Ratio of Japan’s annual production of canned foods
to world production, by variety :

Japan’s Ratio to

World Ratio to produc- the world

production the total tion produc-

(in cases) (%) (in cases) tion

Meat and dairy (%)
products. . 76,727,000 19.6 1,246,000 1.6
Marine. ..... 40,292,000 10.3 7,735,000 19.2
Fruits...... 72,192,000 18.4 2,879,000 3.9

Vegetables. . 202,505,000 51.7 1,298,000 0.6

6. Ratio of Japan’s annual exports of canned foods to
world exports, by variety :
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World Ratio to Japan’s Ratio to
Exports the total Exports the world
in Exports
Meat and dairy (i cose) *® om0
~ products ..19,155,000 35.8 115,000 0.6
Marine. ..... 12,620,000 23.7 5,103,000 40.4
Fruits. ..... 14,269,000 26.6 1,281,000 8.9

Vegetables. . .. 7,425,000 13.9 214,000 2.8

The above survey shows that:

1. In production, Japan’s place in the world canning
industry is sixth for canned provisions in general
and second for marine products.

2. Inregard to exports, she holds second place general-

) ly but stands first in respect of marine products.

3. Japan’s exports of marine products represent 74.0
per cent of her total exports of canned foods.

4. Her exports of preserved meat and dairy products,
fruits and other agricultural products are small
compared with those of other countries.

.k *
*

Future of the Canning Industry in Japan

So far as marine products are concerned, the Japanese
canning industry is favoured with an infinite supply of
fish and shellfish of all varieties. In this particular branch,
therefore, her main effort has been directed more particu-
latly to the improvement and development of the manu-
facturing end, and all her plans in this connection have
been successfully carried out both in regard to.quality

and to the method of packmg It remains fof ‘hcr to- seek



